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Norman bets big on golf with ‘Shark Experience’
Published November 6, 2017, Page 22 FontSize A A A | Print | Share | [l GEg

reg Norman wanis to be disruplive, but

FROM THE make a difference. He believes he will be
EXECUTIVE  successful doing that in golf with his new “Shark
EDITOR Experience.” which he unvelied last week at our
ABRAHAM DO. Sports Marketing Symposium in Mew York City
MAaDKOUR The new technalogy will allow golfers to stay

connected with music, spors, news and
entertainment programming with biueioaoth
connectivity. and course data through a 10-inch screen that will 5it exclusively in Club Car gotf
cans a5 the lechnology rolis oul next year Late last month, Norman st with me on a golf courss
in Florida and walked me through it extolling its virlues, bul morne impartantly, its promise

The 62-year-okd, amazingly fit and good
natured, greeled me wearnng a familiar
plack Shark golf shirl and khakis, and
walked me out through a clubhouse loa
line-up of golf cans, where music —
“Spirtts” by The Strumbellas — plaved
on the outdoor clubhouse speakers. He
smiled wide and pointed, "Music. That's
whal peopie want 1o hear when they are
on the course, and that's one of the
elements we're going 1o be giving
them,” he said. Morman said he grew
frustrated by the lack of new technoiogy
introduced — outside of Topgoll, which
he called one of he besl mtroductions
1o the sport he has seen — thal
enhanced the goif expenence. “Qulside of hardware, where has technology been introduced 10
Ihe game and on the course?” he asked me. “We are trying 1o make golf fun and enienaining
Your game, your way.”

Homan shows hiw the system works, with intwilnye

louchscraen contrges
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MNorman's made a jof of business deals in his career, bul admitied this deal was one of the
longest to complete, as il took 50 months from his oniginal idea and almaost four years since he
and his business partner, David Chessler, first visited with Verizon. MNorman and Chessler will
invest “tens of miiens” of dollars through Greg Morman Media, the newest division of the Greg
Morman Co., as they partner with Venzon, Club Car and goif technology company GPSi, to
provide the high-gefinition louchscreen displays and buill-in speakers with Bluetooth connectivity
in golf carts. “These are big companies, and the deals take longer. This cne went right up 1o the
top at Vierizon,” Norman told me as we sat in a can going through the displays. Golfers can pay
for three different packages — the highest being $9.95 per can that offers all the programming
options — through a frictionless process, while some resorts will Clearly add the senvice on 4s an
amenity and course upgrade. Content ranges from sireaming music via Slacker Radio, as well as
Sports, news and entérlainment programming, highlights, course data, golf lips, and focd and
beverage ofgenng. Noman touted the evolving nature of “Shark Expanence " “This is a platform
not a product,” Norman said The sysiem is currently in a pilol phase at two courses and will
preview at the 2018 PGA Merchandise Show, with a full rollout ptanned for spring
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MNorman said the eary feedback has been good, with the music oplions and sound quanty
récetving the most positive response. It also has not siowed the pace of play, which was a
concem. | golf less these days, and Norman and | shared more stonies about our lennis game
than our golif game. | acknowledged cne of the reasons I've pared back my golf was the lack of
ftime and the cverall experience. His eyes grew wide, as if | was a perfect 1arget 1o benefit from
Shark Experience.” The system 5 3 smart. swift platform, has a wide range of offernings, and
provides crisp, cléar sound. The offénngs from content-heavy Verizon were broad and (here were
no buffering or speed issues. And, o Morman's podnt, it's virgin space that is evolving. | could
imagine a Saturday where golfers are connected 10 college foolball games of Sundays watching
fhe Red Zong while playing 18 holes. All of which would be appealing 1o the 18- 1o 3d-year-olds
the game desperaiely needs

First Look podcast, with Greg Norman discussion at the 20:50 mark:
o 5B 'SBD - First Look -- Movember 6, 2017 B
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Fealures nclpde gofl cowrse information, weather, news. sports highlights and music
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Cn the back end, the technology provides courses with greater insight into their Neet
management, ncluding pain poinis around the course and data on how players use the course
In the future, personaiized data coliection of rounds, shot selection and playing tendencies will be
key, and with [ech advancing $0 quickly, the senvice will need to continuously add content and
even the screen size may need to be enhanced. Bul it's an interesting starl, and you can see
where Morman wants (o take it “This is somathing the golf courses and industry has been crying
out for, and it's a fit for all generations,” Norman said

Mear the end of our visil, we walched a threesome come up the final hole toward the green
Monman polnted out how each player was on his own, going 1o his ball, hitting it, and continuing
toward the green in a solitary expenence. He envisioned the behavior changing through “Shark
Experience,” with the three players becoming more engaged arcund the entertainment option
from the fechnology. “This system makes ihe game far more enjoyable and communal. | would
have koved Ihis when | was playing.” he laughed

MNomman acknowkedges he doesn’t play much golf these days, and arlier in the day, | askead how
much practice he and his son, Gregory. were doing as they prepare for the 2017 PNC
Father/Son Challenge in December in Florida. Norman elbowed his son, bemoaning how much
e was out of practice and feigned relief when leaming about the scrambie format. “He's going to
have to carry me.” Norman said, pointing 1o his son. Laler, turning serous, Morman hopes this
technology adds 10 his gacy around the game, gisrupting the status quo whike boosting
participation, especially on kocal city courses. “The game of golf has given me so much in my

life,” he said. “This is my way of hopefully giving back lo the game and improving the expenence
for others."C
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